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Big News at the Institute!

Greetings, everyone. This is my first message
to you following my introduction in our last
newsletter. I am very honoured to accept
the Chairman's role and look forward to
serving you over the coming months.

The very big news at the Insurance
Institutes has been the launch of the new
Fellowship Program in September 2010.

Created by a CEO advisory task force, the
curriculum goes beyond the general
approach of most university business
programs to specifically address from an
insurance industry perspective the topics of
Strategy, Leadership, Finance, Enterprise
Risk Management, and Emerging Issues. The

final course is a two-semester, work-based
practicum that draws on industry
experiences.

During the inaugural semester last fall, two
classes of students completed the first
course, Strategy in the P&C Insurance
Sector. The following student feedback
illustrates the value and relevance of the
program: “The concepts/models learned in
the course were very insightful and
provided real-world application.”“I have
been able to apply many of these concepts
in recent business sessions.”“I especially
appreciated the fact that many of the
insurance articles used in the textbook
were up-to-date/current and showed the
various issues in the P&C industry.”

The Strategy course is running again this
semester, along with the second course,
Leading in the Insurance World. I strongly
encourage graduates of our CIP Program to
enrol in this innovative and uniquely
tailored leadership development program.
Please visit us for details at
www.insuranceinstitute.ca.

Speaking of the CIP Program, I am excited
to tell you about our new partnership with
the Saskatchewan Institute of Applied
Science & Technology (SIAST). This fall,
SIAST will be launching the inaugural
semester of its insurance program using CIP
courses and examinations. The addition of
SIAST brings to eight the number of full-
time insurance programs we have in
partnership with college-level institutions
across Canada. We also continue our
relationships with the Chairs in Insurance at

Vol. 2, No. 16 For the Members of the Insurance Institute - Canada Spring 2011

8

continued on page 2

Keep in Touch! 7

The Honour RollOnwards and Upwards

Doerr, Greg, CIP, has been appointed
Insurance / Risk Management
Consultant with Georgian College of
Applied Arts and Technology.

LeBlanc, Cindy, FCIP, has been
appointed Central Regional Claims
Manager for the Sovereign General
Insurance Company.

Lockhart, Chris, CIP, has been
appointed Director, Personal Lines, of
AXA Pacific.

Nakonechny, Dan, BA, BMgmt, FCIP,
has been appointed AVP, Branch
Manager Calgary, for CNA Canada.

Palmer, Rhonda, FCIP, CRM, has been
appointed Vice President of Sales—
Western Canada for ClaimsPro, an SCM
Company.

Rouleau, Mark, FCIP, CRM, has been
appointed Vice President, Underwriting,
Western Canada, of Aviva Canada Inc.

A CIP or FCIP designation is impressive
enough in its own right. Even more
impressive is an Honours CIP or
FCIP—eight of ten FCIP or CIP courses
passed with honours. In our previous
edition (Winter 2010–2011), we
announced the Honours graduates who
received their diplomas at convocation
ceremonies last fall. The following
Honours graduates elected by the Board
of Governors in October received their
diplomas at convocation ceremonies
this winter:

Fellow Chartered Insurance Professionals

Amy Chapman
The Co-operators (Ontario)

Chaussie Lawson
Portage La Prairie Mutual Ins. (Ontario)

Christy Mattausch
The Economical Ins. Grp. (Ontario)

Lisa Purves
Belair Direct (Ontario)

Andy Samaroo
Hub International Ontario Ltd. (Ontario)

Ajay Shukla
Crawford & Company (Canada) Inc. (Ontario)

Joel Stoklosa
FM Global (Ontario)

Margaret Williams-Clayton
Aviva Canada Inc. (Ontario)

Chartered Insurance Professionals

Sabrina Bhura
Hallmark Insurance Brokers Ltd. (Ontario) 

Craig Bran
The Co-operators (Ontario)

Kenneth Cheung
CAA Insurance (Ontario)

Kristen Marie Gill
The Economical Insurance Group (Ontario)

Matthew Adam Lupinsky
RBC General Insurance Company (Ontario)

Tara Morissette
Zurich Canada (Ontario)

Michaela Maria Nedelcu
La Compagnie d'assurance Jevco (Quebec)

Lavanya Parthasarathi
Swiss Reinsurance Company of Canada
(Ontario)

Shelley Persaud, Metrolinx (Ontario)

Kimberley Anne Slugg
Smartcentres Mgmt. Inc. (Ontario)

Priya Vansh
Travelers Guarantee Company of Canada
(Ontario)

Laura Wilde
The Dominion (Ontario)

Congratulations to these outstanding
graduates!Food for Thought

But time growing old teaches all things.
—Aeschylus
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Goodbye, Winter, Hello—Exams!Big News at the Institute!

the University of Calgary, Wilfrid Laurier
University, and Laval University.

We continue to make good progress on
our Career Connections mandate,
recently expanding our activities into
Quebec. Our tools and resources have
been translated into French and tailored
for the young adults we are seeking to
reach with our careers message. It is
exciting news for our Ambassadors to
now be working in Quebec, adding to
the voice of the existing industry
coalition.

The enduring legacy from the CIP
Society's 10th Anniversary in 2008 was
the creation of the National Leadership
Awards. These awards are conferred
annually on Society members whose
personal qualities best exemplify
leadership through their passion for
learning, their dedication to our

profession, and their commitment to
their employers or firms.

The deadline for Leadership Award
submissions is June 1, so be sure to send
your nominations prior to this date.
Contact your local institute or chapter or
visit the Institute Web site for further
details.

We held our third annual National
Education Week this year from February
28 to March 4. The week included special
seminars and events, networking
opportunities, one-week CIP classes, and
Career Connection presentations in
schools. I hope you were able to join
your many colleagues who took part in
this celebration of education in our
industry.

And speaking of celebrations, we recently
concluded this year's convocation
ceremonies in Montreal, where the final

members of the 2009–2010 graduating
class received their diplomas. Similar
events have been held across Canada
at almost 20 other local institutes and
chapters since the first ones were held in
November. It has been a great honour
and pleasure for me to participate in
these very special occasions to present
our newest professionals with their
much-deserved diplomas. Again, my
sincere congratulations to each one of
our new graduates.

This newsletter will be reaching you as
we approach the end of our winter
semester. To all of you preparing for
exams, I wish you all the very best.

Sincerely,

François Faucher, BAcc, CA
Chairman of the Board of Governors
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NEW COURSE:  Think on Your Feet®
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Keep in Touch!

Have your contact details changed?
Help us to keep you up to date.

The Insurance Institute is here to help
you enhance your professional life and
keep you abreast of all the latest industry
knowledge and exciting new
opportunities. We're always developing
new seminars, courses, and events for
industry professionals. However, to
ensure we're able to keep you in “the
industry loop,” we need to have your
current contact details.

Have you changed jobs?
Do we have your e-mail address?

The Institute is now making an effort to
be more environmentally conscious by
sending out more e-mail communications.
So if you haven't received anything from
us in e-mail format, chances are we either
have an incorrect e-mail address for you
or no e-mail address at all.

It's so easy to update your on-line
profile now by visiting our Web site at
www.insuranceinstitute.ca/SignIn.aspx.
Just log in as a new or existing on-line
user and update your profile—it's quick
and easy! And while you're there,
remember that, on our Web site, you can
research, register, and pay for courses,
seminars, and events, all from the
comfort of your own home or office.

The national examinations for the CIP and General Insurance Essentials Programs take
place April 4–8, 2011.

Morning Afternoon
Day Course Number Course Number

Mon. Apr. 04 11 16, 72, 81, 131
Tues. Apr. 05 121, 130 13, 47, 48, 82
Wed. Apr. 06 12, 35, 36, 132 38, 54, 111, 120
Thurs. Apr. 07 37, 45, 53, 110 31, 39, 43, 55
Fri. Apr. 08 14, 49, 66, 112 32, 40, 122

Morning sessions start at 9:30 a.m., local time; afternoon sessions, at 1:30 p.m. Three
hours are allowed for each CIP subject and two hours for GIE subjects. Good luck!

The Insurance Institute of Canada is excited to announce that it has partnered with
McLuhan & Davies Communications, Inc. to offer the insurance industry their world-
renowned Think on Your Feet® course. The Institute’s Karen Bergin, Professional
Development & Learning Consultant, will be accredited by McLuhan & Davies to
deliver this course to the insurance industry through public workshops offered by
the Insurance Institute.

Program Overview

The ability to analyze, organize, and present your ideas quickly is now a core skill:
to get your ideas across clearly, concisely, and persuasively (and be remembered).
Think on Your Feet® introduces the “capsules-of-persuasion” concept—10 plans that
structure your ideas quickly, for impact, 
• to answer questions on the spot;
• to explain complex ideas clearly;
• to be more persuasive.

Think on Your Feet® is designed for everyone who wants to improve their impromptu
oral communication skills.

For more information about Think on Your Feet®, please visit our Web site at
www.insuranceinstitute.ca > Management Development > Think on Your Feet®.

Praise for Essential Management Skills

In 2010, the Insurance Institute of
Canada successfully launched its course
in Essential Management Skills, with over
245 participants attending from various
offices across Canada. This is the first
course to be offered in the Continuing
Professional Development curriculum. 

Here's some of what participants had to
say about the course: 

• “Even though I'm not currently in a
management position, the course
gave me the skills to identify with
other people's styles and how I can
better deal with people now.”

• “Although I was familiar with a good
deal of the material covered, it was a
great refresher, and I also obtained
some new perspectives on how to
deal with certain issues.”

• “I cannot stress enough how much I
enjoyed the course and the ease with
which Karen Bergin steered us through
the content. The discussions were lively
but controlled and the information was
presented in a very enjoyable manner.
She was excellent.”

• “I am very excited to get back to the
office to put some of the things I

learned about motivation and
delegation into practice.”

• “The content was very insightful and
allowed me to consider some issues I
had not previously thought about.”

This course has resonated with aspiring,
new, and seasoned managers—with
leaders at all levels. Make 2011 the year
you invest in enhancing your
management skills.

STUDENTS: Are You Getting Your Tax Credits?

The Insurance Institute is an educational
institution that has been certified by
Human Resources and Skills
Development Canada and is therefore
able to issue T2202A receipts. This is an
official statement for income tax
purposes and is issued to all eligible
students who paid tuition and fees for
qualifying courses and want to claim for

tuition and fees on their income tax
returns.

To download and print your T2202A
receipt from the Insurance Institute
Web site:

1. Go to www.insuranceinstitute.ca and
log in as a new or existing on-line user.

2. Click on the “My Tax Receipts” link on
the right menu.

Note that T2202A receipts will not be
mailed. If you have any questions, please
contact an Institute customer service
representative at 1-866-362-8585 (toll-free)
or e-mail iicmail@insuranceinstitute.ca.

It's Almost Membership Renewal Time Again!

As you know, your membership year runs from June 1 to May 31, and very soon
we'll be sending out the 2011/2012 Membership Renewal Notices. Prompt renewal
of your Institute membership enables you to continue towards your educational
goals and be offered exciting professional development opportunities along the
way. As well as this, we'll keep you up to date with the latest industry knowledge
and news.

If your employer participates in our company-billed renewal program for Institute
members on staff, you might not receive an invoice yourself. If you do receive an
invoice, or if you are a member who is billed individually for your renewal, please
respond promptly—we appreciate it. Continued active membership will ensure that
service interruptions are avoided and that you will always have access to the latest
industry knowledge and news!
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Lending a Hand to the Industry's Future

Each year, the Insurance Institutes award
financial assistance to students pursuing
post-secondary education.

The John E. Lowes Insurance Education
Fund awards financial assistance for up
to three qualifying Ontario residents
pursuing post-secondary education that
includes the study of property/casualty
insurance. Scholarships are available to
students entering the final two years of
the four-year Bachelor of Business
Administration degree program with a
concentration in Insurance and Risk
Management at Wilfrid Laurier University
or the two-year insurance administration
programs at Mohawk, Fanshawe,
Conestoga, or Seneca College.
Scholarship recipients are recognized at
an industry breakfast in October.

The following students received funding
in 2010:

Irina Baksheeva
Seneca College, Business—Insurance

Kaylie Chamberlin
Fanshawe College, Business—Insurance  
Laura Fyfe
Wilfrid Laurier, BBA, Insurance & Risk
Management

The Lloyd King Scholarships award
financial assistance for up to two
qualifying residents of the Atlantic
Provinces pursuing post-secondary
education. Applicants must be employed
in the property/casualty insurance
industry or be dependents of or
immediately related to individuals who
are employed in the property/casualty
insurance industry and members of the
Insurance Institute within Canada.

The following students received
scholarships in 2010:

Rebecca J. Dawe, Memorial University
Shane C. Russell, Memorial University

For both scholarship programs, selection
is based on academic excellence

throughout the applicant's high school
and (as appropriate) post-secondary
career; exceptional contribution to school,
community life, or other meaningful
pursuits; major accomplishments; and a
strong indication of academic promise.
This year's deadline for submissions is
Friday, September 30, 2011 at 5 p.m. EST.

Support the industry's future by
informing students and encouraging
them to apply for these scholarships
—the financial support they provide is
greatly needed by students while they
earn their diplomas and degrees. Also,
participate in industry events for the
Scholarship Programs. These events
provide continuous support for potential
recipients.

For more information about scholarships,
please contact the Institute’s Scholarship
Administrator at 416-362-8586 or 
toll-free at 1-866-362-8585, ext. 2313, or
iio@insuranceinstitute.ca.

Insurance Industry Celebrates Education!

Student Feedback on the New Fellowship Program

After much anticipation in the lead-up to
the launch of the new-track FCIP Program,
the inaugural group of students have
now completed their first semester and
are on to the second. The recommended
first course, Strategy in the P&C Insurance
Sector, introduced concepts and
techniques for crafting and executing
effective strategies in the property and
casualty insurance sector.

After their December exam, the students
were asked to participate in a survey
about their experiences with the first
course. Student feedback helps us to
ensure the quality of our programs and is
particularly vital for this first course in the
new FCIP Program.

What Were They Asked?

Students were asked a range of questions
that included which course activities and
resources were most important to their
learning process and what they found
most challenging and rewarding about
the course. Over two thirds of the
student group responded to the survey.

What Were Their Thoughts?

We're pleased to report that when asked
to indicate their overall opinion of the
course, 70% reported that the course
was either excellent or good. Common
feedback included the following:

• Students appreciated that the course
had real-world application to the
insurance industry.

• They have already applied, or
anticipated situations in which they
will apply, the strategic concepts,

frameworks, and principles covered in
the course.

• They can see that the knowledge
gained in the course will give them
leverage for leadership and
management positions within the
insurance industry.

• Students found the readings to be
insightful, useful, and easy to read;
they appreciated the Canadian
examples that were incorporated.

• The interview with the insurance
industry CEOs was extremely valuable
and gave the students an opportunity
to gain insight into day-to-day life as
an industry leader.

What Were Their Suggestions?

At the recommendation of industry
leaders, the new FCIP Program has an
intensified curriculum designed to be at
roughly a postgraduate level of academic
rigour. Students confirmed that they
found the first course more demanding
academically than other Institute
programs, and they offered a number of
suggestions that could help to ease the
transition to studying at this new level.
Ideas included the following:

• Add webinars or recorded lectures
focusing on key course concepts.

• Adjust the scheduling of assignments
and required discussion to allow
students more time to digest and
integrate concepts.

• Provide additional guidance on how to
approach the analysis of business
cases (a key learning activity within the
strategy course).

• Expand the range of communication
options available within the course
Web environment, such as by
providing live on-line chat rooms.

We have introduced adjustments in all of
these areas for the Winter 2011 semester,
and we look forward to further input
from students as the program progresses.

In the meantime, students who are
investing time and effort in the new
courses can look forward to seeing the
value of that investment grow as they
move through the program and confront
industry challenges in their own careers.

Looking Ahead

The Winter 2011 semester of the new
FCIP Program is now well under way
with students preparing for their April
exams. The inaugural group of students
have moved on to the recommended
second course, Leading in the Insurance
World, a comprehensive and applied
treatment of the study of leadership as it
relates to organizational management
and, in particular, the P&C insurance
industry. At the same time, a new group
of students have commenced the new
FCIP Program with Strategy in the P&C
Insurance Sector.

The new FCIP Program has been created
for Chartered Insurance Professionals
who are looking to take their learning to
the next level. If your career aspirations
include a leadership role, we encourage
you to consider the new Fellowship
Program. 

Key dates for 2011 are as follows:

May 1, 2011
FCIP Program admission and course
registration for the fall semester
commences  

June 30, 2011
Deadline: new FCIP Program admission
(new students) 

July 31, 2011
Deadline: course registration
(current and new students)

September 2011
Fall 2011 semester commences.

Learn more about the new FCIP Program
at www.insuranceinstitute.ca/newFCIP.

The Insurance Institute held its third
annual Insurance Institute National
Education Week from March 1 to 5, 2011.

Designed to celebrate and raise
awareness of education, the week
included a range of events and activities
held throughout Canada on a variety of
relevant and topical industry issues.

National Education Week is always a
great opportunity for members to take
part in continuing professional
development and make some new
industry connections along the way.

One seminar highlight was “Meeting
the Needs of Cross-Generation
Consumers,” which was particularly
useful for brokers and other insurance
professionals with client-facing positions.
Held in six locations in Ontario, the
seminar explored generational
differences in consumer behaviour and
how to identify these differences in
order to more effectively service these
customers.

Other popular seminars included
“Ethics for the Insurance Professional”
in Northern Alberta, “Insurance Industry
101—From Broker to Adjuster and
Beyond” in British Columbia, “Business
Continuity” in Newfoundland, and “Severe
Weather: An Increasing Challenge for
Managing Risk” in Ontario. Other events

included open houses, trivia and essay
contests, and the always-popular “study
tips and tricks” seminars held across
Canada.

Peter Hohman, President and CEO,
said he was encouraged by the thirst for
industry knowledge demonstrated
during National Education Week.

“Insurance is an integral part of both
our economy and the community we
live in, and the Insurance Institute is
serious about education and keeping
the industry up to date with the latest
information, tools, and technology
available to them,” said Hohman.

“Continuous professional development is
at the heart of what we do at the
Institute, and what better way to
demonstrate that than by devoting an
entire week to celebrating education.”

National Education Week will return in
2012 from March 5 to 9.
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CIP Society Update

A Milestone in Membership

The CIP Society was pleased when
membership numbers reached over
16,000 members this year. It is rewarding
to have so many industry professionals
become graduates of the Institute's CIP
and FCIP Programs and maintain
membership in their professional
association. Maintaining membership in
the CIP Society confirms your
commitment to lifelong learning and
professional development; your
contribution of personal time and
expertise to the industry, the Society, and
the Institute; and your adherence to the
Insurance Institute's Code of Ethics.

Your membership confirms the Society's
role in helping to advance your
education, experience, ethics, and
excellence. We do this by providing for
continuous professional development,
information services, networking
opportunities, member benefits, and
promotion of the designations. Get
connected to all that is offered to our
graduates at the CIP Society Web site at
www.insuranceinstitute.ca/cipsociety.

Professional Development

Members of the CIP Society are
encouraged to take note of “PROedge”
Seminars, which are intended as higher-
level seminars developed and delivered
with our graduate community in mind.
While not all local institutes offer
PROedge seminars, many local institutes
have plans in place to offer the following
seminars this spring: Fiduciary Liability,
Directors' & Officers' Insurance, and Meet
the Risk Manager. Further details to
follow.

Members may also want to consider how
a PROedge seminar or a seminar in the
Success Series (also called Academic
seminars) may fit the continuous
professional development needs of
those who report to them.

For more information about seminar
offerings by your institute, please visit
www.insuranceinstitute.ca. You can click
on “Professional Development” followed

by “Seminars,” or you can select your local
institute and look for seminars on its
home page.

Professional Ethics

The CIP Society is pleased that we
continue to publish a column on
professional ethics in a major trade
magazine, Canadian Insurance Top Broker,
on a regular basis. Watch for topical
upcoming columns in the April, May, and
June issues of the magazine. The April
column addresses what may
be a common dilemma: the ethical
implications when a producer is asked by
her customer to misrepresent information
in the renewal process to ensure a lower
premium.

If you don't receive the magazine or
would like to read past columns, all the
ethics columns—now numbering close
to 20—are available on the CIP Society
Web site. Get connected at
www.insuranceinstitute.ca/cipsociety >
Professional Development > Professional
Ethics.

National Leadership Award
Presentations

The CIP Society was pleased to recognize
our six National Leadership Award
recipients for 2010 at this year's
convocations between November 2010
and March 2011. The National Leadership
Awards honour CIP Society members for
their contributions to their employers,
the industry, and the communities in
which they live. We congratulate this
year's leaders—Ron Bouwmeister,
Greg Thierman, Raymond White,
Rob Bickerton, Melanie D'Amico, and

Mathieu Gagnon—for being
consummate professionals who
represent our industry's finest.

Each year's recipients are inducted into
the CIP Society Leadership Circle, into
which we have now welcomed 14
Established and Emerging Leaders since
the inception of the program in 2009.
We look forward to adding more leaders
each year. We are confident that there
are many leaders among our more than
16,000 members. All members are
encouraged to play an integral part in
this unique process: nominate a leader.
Nominations for the 2011 National
Leadership Awards are open from March 1
to June 1.

You can participate by nominating the
fellow members who you feel best
represent the leadership qualities and
contributions of an industry leader. Think
of individuals who make a positive
impact on those around them and who
lead by example to promote leadership
in others. You know there are shining
examples of leadership on the front lines
and in the back offices of our profession.
You know the hallmarks of leadership
and recognize strength, character, and
collaborative spirit in your colleagues.
Why not nominate them and ensure the
established and emerging leaders
among us receive the recognition they
deserve.

For more information on our 2010
National Leadership award recipients,
awards criteria, and how to nominate for
2011, visit the CIP Society Web site at
www.insuranceinstitute.ca/cipsociety >
Professional Development > National
Leadership Awards.

In Spring 2011, the Continuing
Professional Development curriculum is
expanding to include a new one-day
course called Attracting, Managing and
Retaining a Multi-Generational
Workforce. This course targets leaders,
managers, human resources
professionals, and staff whose success
depends on their ability to attract,
manage, motivate, and retain a multi-
generational workforce.

This course is unique in that it not only
speaks to the different generations in the
workplace but also focuses on the critical
areas that organizations need to address
to effectively manage a multi-generational
workforce.  

Program Content

Demographic Insights and Impacts
Discover the events that shaped each
generation's values, beliefs, behaviour,
and workplace characteristics; the impact
of generational demographics on the
insurance industry.

The Generational Divide
Generational profiling—perception vs.
reality—and the problems that such
profiling creates; differing measures of
work ethic; how generations view
themselves vs. how they view others;
and the conflict these differences can
create; basic strategies to address
workplace conflicts.

Tomorrow's Workplace Today
Organizational/management challenges
and strategies to address the critical
issues of attracting, managing,
developing, motivating, and retaining a
multi-generational workforce;
considerations and changes needed to
remain competitive and fully leverage
the benefits of a multi-generational
workforce.

For more information and the course
schedule, please check our Web site:
www.insuranceinstitute.ca > Management
Development > Attracting, Managing
and Retaining a Multi-Generational
Workforce.

Career Connections: Talking Up Careers in Insurance

Insurance—isn't that a boring
occupation? Why would I want to work
in insurance? What do you do in your
job? How much money do you make?
How can my skills and experience relate
to a career in insurance? How did you
get into the insurance industry? What
sort of advancements are there within
the industry? 

These are typical questions asked by
some of the 70,000 high school, college,
and university students at the more than
125 career events attended by the Career
Connections team and our volunteer
ambassadors this past fall. These and
more are the types of question we
receive regularly by e-mail, by phone
calls, and through the Career
Connections Web site (www.career-
connections.info) from career seekers
interested in finding out more about
careers in insurance.

Since 2003, Career Connections' goal has
been to heighten awareness about career
opportunities within the property and
casualty insurance industry. We provide
a gateway to help generate interest, offer
information, direct people to resources,
and answer questions of those who may
consider a career in insurance. Our
message is simple: “Find your place in
insurance.”

The Career Connections DVD, literature,
and Web site share information about
nine key roles within the insurance
industry and highlight how someone's
“interests and experience may add up to
a great job in insurance.”

The career profiles on-line provide career
seekers with further information about
the roles and responsibilities of each of
these careers, along with answers to
some of those key questions that
everyone has: entry points, pay scale,
education, and opportunities.

We use many vehicles to get our
message and materials out to youth,
career seekers, teachers, human resource
professionals, career advisors, and
parents. These include disseminating our
career information and teacher resources
free of charge; participating at events and
conferences for our various audiences;
implementing advertising and public
relations strategies in key publications
that reach potential candidates; and
participating in career fairs and classroom
presentations where we can have the
most impact—directly with students.

Our growing team of industry
professionals act as “spokespeople” or
“ambassadors” for the industry, putting a
face to a little-known industry and

providing engaging presentations and
conversations—helping to dispel the
myths and misconceptions about
insurance. Through the training provided,
ambassadors have the key messages and
tools they need to communicate about
careers in the P&C insurance industry.

Career Connections is continually
seeking out opportunity to innovate,
build relationships, and promote the
property and casualty insurance sector's
need for talented, creative, and
motivated people. If you or your
organization knows of any events at local
schools or post-secondary institutions or
within your community that you feel
would be appropriate to promote
“careers in insurance,” please contact us
at cconnections@insuranceinstitute.ca.

To learn more about Career Connections
and the Ambassador Program, visit our
Web site at www.career-connections.info.
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promotion of the designations. Get
connected to all that is offered to our
graduates at the CIP Society Web site at
www.insuranceinstitute.ca/cipsociety.

Professional Development

Members of the CIP Society are
encouraged to take note of “PROedge”
Seminars, which are intended as higher-
level seminars developed and delivered
with our graduate community in mind.
While not all local institutes offer
PROedge seminars, many local institutes
have plans in place to offer the following
seminars this spring: Fiduciary Liability,
Directors' & Officers' Insurance, and Meet
the Risk Manager. Further details to
follow.

Members may also want to consider how
a PROedge seminar or a seminar in the
Success Series (also called Academic
seminars) may fit the continuous
professional development needs of
those who report to them.

For more information about seminar
offerings by your institute, please visit
www.insuranceinstitute.ca. You can click
on “Professional Development” followed

by “Seminars,” or you can select your local
institute and look for seminars on its
home page.

Professional Ethics

The CIP Society is pleased that we
continue to publish a column on
professional ethics in a major trade
magazine, Canadian Insurance Top Broker,
on a regular basis. Watch for topical
upcoming columns in the April, May, and
June issues of the magazine. The April
column addresses what may
be a common dilemma: the ethical
implications when a producer is asked by
her customer to misrepresent information
in the renewal process to ensure a lower
premium.

If you don't receive the magazine or
would like to read past columns, all the
ethics columns—now numbering close
to 20—are available on the CIP Society
Web site. Get connected at
www.insuranceinstitute.ca/cipsociety >
Professional Development > Professional
Ethics.

National Leadership Award
Presentations

The CIP Society was pleased to recognize
our six National Leadership Award
recipients for 2010 at this year's
convocations between November 2010
and March 2011. The National Leadership
Awards honour CIP Society members for
their contributions to their employers,
the industry, and the communities in
which they live. We congratulate this
year's leaders—Ron Bouwmeister,
Greg Thierman, Raymond White,
Rob Bickerton, Melanie D'Amico, and

Mathieu Gagnon—for being
consummate professionals who
represent our industry's finest.

Each year's recipients are inducted into
the CIP Society Leadership Circle, into
which we have now welcomed 14
Established and Emerging Leaders since
the inception of the program in 2009.
We look forward to adding more leaders
each year. We are confident that there
are many leaders among our more than
16,000 members. All members are
encouraged to play an integral part in
this unique process: nominate a leader.
Nominations for the 2011 National
Leadership Awards are open from March 1
to June 1.

You can participate by nominating the
fellow members who you feel best
represent the leadership qualities and
contributions of an industry leader. Think
of individuals who make a positive
impact on those around them and who
lead by example to promote leadership
in others. You know there are shining
examples of leadership on the front lines
and in the back offices of our profession.
You know the hallmarks of leadership
and recognize strength, character, and
collaborative spirit in your colleagues.
Why not nominate them and ensure the
established and emerging leaders
among us receive the recognition they
deserve.

For more information on our 2010
National Leadership award recipients,
awards criteria, and how to nominate for
2011, visit the CIP Society Web site at
www.insuranceinstitute.ca/cipsociety >
Professional Development > National
Leadership Awards.

In Spring 2011, the Continuing
Professional Development curriculum is
expanding to include a new one-day
course called Attracting, Managing and
Retaining a Multi-Generational
Workforce. This course targets leaders,
managers, human resources
professionals, and staff whose success
depends on their ability to attract,
manage, motivate, and retain a multi-
generational workforce.

This course is unique in that it not only
speaks to the different generations in the
workplace but also focuses on the critical
areas that organizations need to address
to effectively manage a multi-generational
workforce.  

Program Content

Demographic Insights and Impacts
Discover the events that shaped each
generation's values, beliefs, behaviour,
and workplace characteristics; the impact
of generational demographics on the
insurance industry.

The Generational Divide
Generational profiling—perception vs.
reality—and the problems that such
profiling creates; differing measures of
work ethic; how generations view
themselves vs. how they view others;
and the conflict these differences can
create; basic strategies to address
workplace conflicts.

Tomorrow's Workplace Today
Organizational/management challenges
and strategies to address the critical
issues of attracting, managing,
developing, motivating, and retaining a
multi-generational workforce;
considerations and changes needed to
remain competitive and fully leverage
the benefits of a multi-generational
workforce.

For more information and the course
schedule, please check our Web site:
www.insuranceinstitute.ca > Management
Development > Attracting, Managing
and Retaining a Multi-Generational
Workforce.

Career Connections: Talking Up Careers in Insurance

Insurance—isn't that a boring
occupation? Why would I want to work
in insurance? What do you do in your
job? How much money do you make?
How can my skills and experience relate
to a career in insurance? How did you
get into the insurance industry? What
sort of advancements are there within
the industry? 

These are typical questions asked by
some of the 70,000 high school, college,
and university students at the more than
125 career events attended by the Career
Connections team and our volunteer
ambassadors this past fall. These and
more are the types of question we
receive regularly by e-mail, by phone
calls, and through the Career
Connections Web site (www.career-
connections.info) from career seekers
interested in finding out more about
careers in insurance.

Since 2003, Career Connections' goal has
been to heighten awareness about career
opportunities within the property and
casualty insurance industry. We provide
a gateway to help generate interest, offer
information, direct people to resources,
and answer questions of those who may
consider a career in insurance. Our
message is simple: “Find your place in
insurance.”

The Career Connections DVD, literature,
and Web site share information about
nine key roles within the insurance
industry and highlight how someone's
“interests and experience may add up to
a great job in insurance.”

The career profiles on-line provide career
seekers with further information about
the roles and responsibilities of each of
these careers, along with answers to
some of those key questions that
everyone has: entry points, pay scale,
education, and opportunities.

We use many vehicles to get our
message and materials out to youth,
career seekers, teachers, human resource
professionals, career advisors, and
parents. These include disseminating our
career information and teacher resources
free of charge; participating at events and
conferences for our various audiences;
implementing advertising and public
relations strategies in key publications
that reach potential candidates; and
participating in career fairs and classroom
presentations where we can have the
most impact—directly with students.

Our growing team of industry
professionals act as “spokespeople” or
“ambassadors” for the industry, putting a
face to a little-known industry and

providing engaging presentations and
conversations—helping to dispel the
myths and misconceptions about
insurance. Through the training provided,
ambassadors have the key messages and
tools they need to communicate about
careers in the P&C insurance industry.

Career Connections is continually
seeking out opportunity to innovate,
build relationships, and promote the
property and casualty insurance sector's
need for talented, creative, and
motivated people. If you or your
organization knows of any events at local
schools or post-secondary institutions or
within your community that you feel
would be appropriate to promote
“careers in insurance,” please contact us
at cconnections@insuranceinstitute.ca.

To learn more about Career Connections
and the Ambassador Program, visit our
Web site at www.career-connections.info.
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Lending a Hand to the Industry's Future

Each year, the Insurance Institutes award
financial assistance to students pursuing
post-secondary education.

The John E. Lowes Insurance Education
Fund awards financial assistance for up
to three qualifying Ontario residents
pursuing post-secondary education that
includes the study of property/casualty
insurance. Scholarships are available to
students entering the final two years of
the four-year Bachelor of Business
Administration degree program with a
concentration in Insurance and Risk
Management at Wilfrid Laurier University
or the two-year insurance administration
programs at Mohawk, Fanshawe,
Conestoga, or Seneca College.
Scholarship recipients are recognized at
an industry breakfast in October.

The following students received funding
in 2010:

Irina Baksheeva
Seneca College, Business—Insurance

Kaylie Chamberlin
Fanshawe College, Business—Insurance  
Laura Fyfe
Wilfrid Laurier, BBA, Insurance & Risk
Management

The Lloyd King Scholarships award
financial assistance for up to two
qualifying residents of the Atlantic
Provinces pursuing post-secondary
education. Applicants must be employed
in the property/casualty insurance
industry or be dependents of or
immediately related to individuals who
are employed in the property/casualty
insurance industry and members of the
Insurance Institute within Canada.

The following students received
scholarships in 2010:

Rebecca J. Dawe, Memorial University
Shane C. Russell, Memorial University

For both scholarship programs, selection
is based on academic excellence

throughout the applicant's high school
and (as appropriate) post-secondary
career; exceptional contribution to school,
community life, or other meaningful
pursuits; major accomplishments; and a
strong indication of academic promise.
This year's deadline for submissions is
Friday, September 30, 2011 at 5 p.m. EST.

Support the industry's future by
informing students and encouraging
them to apply for these scholarships
—the financial support they provide is
greatly needed by students while they
earn their diplomas and degrees. Also,
participate in industry events for the
Scholarship Programs. These events
provide continuous support for potential
recipients.

For more information about scholarships,
please contact the Institute’s Scholarship
Administrator at 416-362-8586 or 
toll-free at 1-866-362-8585, ext. 2313, or
iio@insuranceinstitute.ca.

Insurance Industry Celebrates Education!

Student Feedback on the New Fellowship Program

After much anticipation in the lead-up to
the launch of the new-track FCIP Program,
the inaugural group of students have
now completed their first semester and
are on to the second. The recommended
first course, Strategy in the P&C Insurance
Sector, introduced concepts and
techniques for crafting and executing
effective strategies in the property and
casualty insurance sector.

After their December exam, the students
were asked to participate in a survey
about their experiences with the first
course. Student feedback helps us to
ensure the quality of our programs and is
particularly vital for this first course in the
new FCIP Program.

What Were They Asked?

Students were asked a range of questions
that included which course activities and
resources were most important to their
learning process and what they found
most challenging and rewarding about
the course. Over two thirds of the
student group responded to the survey.

What Were Their Thoughts?

We're pleased to report that when asked
to indicate their overall opinion of the
course, 70% reported that the course
was either excellent or good. Common
feedback included the following:

• Students appreciated that the course
had real-world application to the
insurance industry.

• They have already applied, or
anticipated situations in which they
will apply, the strategic concepts,

frameworks, and principles covered in
the course.

• They can see that the knowledge
gained in the course will give them
leverage for leadership and
management positions within the
insurance industry.

• Students found the readings to be
insightful, useful, and easy to read;
they appreciated the Canadian
examples that were incorporated.

• The interview with the insurance
industry CEOs was extremely valuable
and gave the students an opportunity
to gain insight into day-to-day life as
an industry leader.

What Were Their Suggestions?

At the recommendation of industry
leaders, the new FCIP Program has an
intensified curriculum designed to be at
roughly a postgraduate level of academic
rigour. Students confirmed that they
found the first course more demanding
academically than other Institute
programs, and they offered a number of
suggestions that could help to ease the
transition to studying at this new level.
Ideas included the following:

• Add webinars or recorded lectures
focusing on key course concepts.

• Adjust the scheduling of assignments
and required discussion to allow
students more time to digest and
integrate concepts.

• Provide additional guidance on how to
approach the analysis of business
cases (a key learning activity within the
strategy course).

• Expand the range of communication
options available within the course
Web environment, such as by
providing live on-line chat rooms.

We have introduced adjustments in all of
these areas for the Winter 2011 semester,
and we look forward to further input
from students as the program progresses.

In the meantime, students who are
investing time and effort in the new
courses can look forward to seeing the
value of that investment grow as they
move through the program and confront
industry challenges in their own careers.

Looking Ahead

The Winter 2011 semester of the new
FCIP Program is now well under way
with students preparing for their April
exams. The inaugural group of students
have moved on to the recommended
second course, Leading in the Insurance
World, a comprehensive and applied
treatment of the study of leadership as it
relates to organizational management
and, in particular, the P&C insurance
industry. At the same time, a new group
of students have commenced the new
FCIP Program with Strategy in the P&C
Insurance Sector.

The new FCIP Program has been created
for Chartered Insurance Professionals
who are looking to take their learning to
the next level. If your career aspirations
include a leadership role, we encourage
you to consider the new Fellowship
Program. 

Key dates for 2011 are as follows:

May 1, 2011
FCIP Program admission and course
registration for the fall semester
commences  

June 30, 2011
Deadline: new FCIP Program admission
(new students) 

July 31, 2011
Deadline: course registration
(current and new students)

September 2011
Fall 2011 semester commences.

Learn more about the new FCIP Program
at www.insuranceinstitute.ca/newFCIP.

The Insurance Institute held its third
annual Insurance Institute National
Education Week from March 1 to 5, 2011.

Designed to celebrate and raise
awareness of education, the week
included a range of events and activities
held throughout Canada on a variety of
relevant and topical industry issues.

National Education Week is always a
great opportunity for members to take
part in continuing professional
development and make some new
industry connections along the way.

One seminar highlight was “Meeting
the Needs of Cross-Generation
Consumers,” which was particularly
useful for brokers and other insurance
professionals with client-facing positions.
Held in six locations in Ontario, the
seminar explored generational
differences in consumer behaviour and
how to identify these differences in
order to more effectively service these
customers.

Other popular seminars included
“Ethics for the Insurance Professional”
in Northern Alberta, “Insurance Industry
101—From Broker to Adjuster and
Beyond” in British Columbia, “Business
Continuity” in Newfoundland, and “Severe
Weather: An Increasing Challenge for
Managing Risk” in Ontario. Other events

included open houses, trivia and essay
contests, and the always-popular “study
tips and tricks” seminars held across
Canada.

Peter Hohman, President and CEO,
said he was encouraged by the thirst for
industry knowledge demonstrated
during National Education Week.

“Insurance is an integral part of both
our economy and the community we
live in, and the Insurance Institute is
serious about education and keeping
the industry up to date with the latest
information, tools, and technology
available to them,” said Hohman.

“Continuous professional development is
at the heart of what we do at the
Institute, and what better way to
demonstrate that than by devoting an
entire week to celebrating education.”

National Education Week will return in
2012 from March 5 to 9.
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the University of Calgary, Wilfrid Laurier
University, and Laval University.

We continue to make good progress on
our Career Connections mandate,
recently expanding our activities into
Quebec. Our tools and resources have
been translated into French and tailored
for the young adults we are seeking to
reach with our careers message. It is
exciting news for our Ambassadors to
now be working in Quebec, adding to
the voice of the existing industry
coalition.

The enduring legacy from the CIP
Society's 10th Anniversary in 2008 was
the creation of the National Leadership
Awards. These awards are conferred
annually on Society members whose
personal qualities best exemplify
leadership through their passion for
learning, their dedication to our

profession, and their commitment to
their employers or firms.

The deadline for Leadership Award
submissions is June 1, so be sure to send
your nominations prior to this date.
Contact your local institute or chapter or
visit the Institute Web site for further
details.

We held our third annual National
Education Week this year from February
28 to March 4. The week included special
seminars and events, networking
opportunities, one-week CIP classes, and
Career Connection presentations in
schools. I hope you were able to join
your many colleagues who took part in
this celebration of education in our
industry.

And speaking of celebrations, we recently
concluded this year's convocation
ceremonies in Montreal, where the final

members of the 2009–2010 graduating
class received their diplomas. Similar
events have been held across Canada
at almost 20 other local institutes and
chapters since the first ones were held in
November. It has been a great honour
and pleasure for me to participate in
these very special occasions to present
our newest professionals with their
much-deserved diplomas. Again, my
sincere congratulations to each one of
our new graduates.

This newsletter will be reaching you as
we approach the end of our winter
semester. To all of you preparing for
exams, I wish you all the very best.

Sincerely,

François Faucher, BAcc, CA
Chairman of the Board of Governors
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NEW COURSE:  Think on Your Feet®

continued from page 1

Keep in Touch!

Have your contact details changed?
Help us to keep you up to date.

The Insurance Institute is here to help
you enhance your professional life and
keep you abreast of all the latest industry
knowledge and exciting new
opportunities. We're always developing
new seminars, courses, and events for
industry professionals. However, to
ensure we're able to keep you in “the
industry loop,” we need to have your
current contact details.

Have you changed jobs?
Do we have your e-mail address?

The Institute is now making an effort to
be more environmentally conscious by
sending out more e-mail communications.
So if you haven't received anything from
us in e-mail format, chances are we either
have an incorrect e-mail address for you
or no e-mail address at all.

It's so easy to update your on-line
profile now by visiting our Web site at
www.insuranceinstitute.ca/SignIn.aspx.
Just log in as a new or existing on-line
user and update your profile—it's quick
and easy! And while you're there,
remember that, on our Web site, you can
research, register, and pay for courses,
seminars, and events, all from the
comfort of your own home or office.

The national examinations for the CIP and General Insurance Essentials Programs take
place April 4–8, 2011.

Morning Afternoon
Day Course Number Course Number

Mon. Apr. 04 11 16, 72, 81, 131
Tues. Apr. 05 121, 130 13, 47, 48, 82
Wed. Apr. 06 12, 35, 36, 132 38, 54, 111, 120
Thurs. Apr. 07 37, 45, 53, 110 31, 39, 43, 55
Fri. Apr. 08 14, 49, 66, 112 32, 40, 122

Morning sessions start at 9:30 a.m., local time; afternoon sessions, at 1:30 p.m. Three
hours are allowed for each CIP subject and two hours for GIE subjects. Good luck!

The Insurance Institute of Canada is excited to announce that it has partnered with
McLuhan & Davies Communications, Inc. to offer the insurance industry their world-
renowned Think on Your Feet® course. The Institute’s Karen Bergin, Professional
Development & Learning Consultant, will be accredited by McLuhan & Davies to
deliver this course to the insurance industry through public workshops offered by
the Insurance Institute.

Program Overview

The ability to analyze, organize, and present your ideas quickly is now a core skill:
to get your ideas across clearly, concisely, and persuasively (and be remembered).
Think on Your Feet® introduces the “capsules-of-persuasion” concept—10 plans that
structure your ideas quickly, for impact, 
• to answer questions on the spot;
• to explain complex ideas clearly;
• to be more persuasive.

Think on Your Feet® is designed for everyone who wants to improve their impromptu
oral communication skills.

For more information about Think on Your Feet®, please visit our Web site at
www.insuranceinstitute.ca > Management Development > Think on Your Feet®.

Praise for Essential Management Skills

In 2010, the Insurance Institute of
Canada successfully launched its course
in Essential Management Skills, with over
245 participants attending from various
offices across Canada. This is the first
course to be offered in the Continuing
Professional Development curriculum. 

Here's some of what participants had to
say about the course: 

• “Even though I'm not currently in a
management position, the course
gave me the skills to identify with
other people's styles and how I can
better deal with people now.”

• “Although I was familiar with a good
deal of the material covered, it was a
great refresher, and I also obtained
some new perspectives on how to
deal with certain issues.”

• “I cannot stress enough how much I
enjoyed the course and the ease with
which Karen Bergin steered us through
the content. The discussions were lively
but controlled and the information was
presented in a very enjoyable manner.
She was excellent.”

• “I am very excited to get back to the
office to put some of the things I

learned about motivation and
delegation into practice.”

• “The content was very insightful and
allowed me to consider some issues I
had not previously thought about.”

This course has resonated with aspiring,
new, and seasoned managers—with
leaders at all levels. Make 2011 the year
you invest in enhancing your
management skills.

STUDENTS: Are You Getting Your Tax Credits?

The Insurance Institute is an educational
institution that has been certified by
Human Resources and Skills
Development Canada and is therefore
able to issue T2202A receipts. This is an
official statement for income tax
purposes and is issued to all eligible
students who paid tuition and fees for
qualifying courses and want to claim for

tuition and fees on their income tax
returns.

To download and print your T2202A
receipt from the Insurance Institute
Web site:

1. Go to www.insuranceinstitute.ca and
log in as a new or existing on-line user.

2. Click on the “My Tax Receipts” link on
the right menu.

Note that T2202A receipts will not be
mailed. If you have any questions, please
contact an Institute customer service
representative at 1-866-362-8585 (toll-free)
or e-mail iicmail@insuranceinstitute.ca.

It's Almost Membership Renewal Time Again!

As you know, your membership year runs from June 1 to May 31, and very soon
we'll be sending out the 2011/2012 Membership Renewal Notices. Prompt renewal
of your Institute membership enables you to continue towards your educational
goals and be offered exciting professional development opportunities along the
way. As well as this, we'll keep you up to date with the latest industry knowledge
and news.

If your employer participates in our company-billed renewal program for Institute
members on staff, you might not receive an invoice yourself. If you do receive an
invoice, or if you are a member who is billed individually for your renewal, please
respond promptly—we appreciate it. Continued active membership will ensure that
service interruptions are avoided and that you will always have access to the latest
industry knowledge and news!
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Big News at the Institute!

Greetings, everyone. This is my first message
to you following my introduction in our last
newsletter. I am very honoured to accept
the Chairman's role and look forward to
serving you over the coming months.

The very big news at the Insurance
Institutes has been the launch of the new
Fellowship Program in September 2010.

Created by a CEO advisory task force, the
curriculum goes beyond the general
approach of most university business
programs to specifically address from an
insurance industry perspective the topics of
Strategy, Leadership, Finance, Enterprise
Risk Management, and Emerging Issues. The

final course is a two-semester, work-based
practicum that draws on industry
experiences.

During the inaugural semester last fall, two
classes of students completed the first
course, Strategy in the P&C Insurance
Sector. The following student feedback
illustrates the value and relevance of the
program: “The concepts/models learned in
the course were very insightful and
provided real-world application.”“I have
been able to apply many of these concepts
in recent business sessions.”“I especially
appreciated the fact that many of the
insurance articles used in the textbook
were up-to-date/current and showed the
various issues in the P&C industry.”

The Strategy course is running again this
semester, along with the second course,
Leading in the Insurance World. I strongly
encourage graduates of our CIP Program to
enrol in this innovative and uniquely
tailored leadership development program.
Please visit us for details at
www.insuranceinstitute.ca.

Speaking of the CIP Program, I am excited
to tell you about our new partnership with
the Saskatchewan Institute of Applied
Science & Technology (SIAST). This fall,
SIAST will be launching the inaugural
semester of its insurance program using CIP
courses and examinations. The addition of
SIAST brings to eight the number of full-
time insurance programs we have in
partnership with college-level institutions
across Canada. We also continue our
relationships with the Chairs in Insurance at
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The Honour RollOnwards and Upwards

Doerr, Greg, CIP, has been appointed
Insurance / Risk Management
Consultant with Georgian College of
Applied Arts and Technology.

LeBlanc, Cindy, FCIP, has been
appointed Central Regional Claims
Manager for the Sovereign General
Insurance Company.

Lockhart, Chris, CIP, has been
appointed Director, Personal Lines, of
AXA Pacific.

Nakonechny, Dan, BA, BMgmt, FCIP,
has been appointed AVP, Branch
Manager Calgary, for CNA Canada.

Palmer, Rhonda, FCIP, CRM, has been
appointed Vice President of Sales—
Western Canada for ClaimsPro, an SCM
Company.

Rouleau, Mark, FCIP, CRM, has been
appointed Vice President, Underwriting,
Western Canada, of Aviva Canada Inc.

A CIP or FCIP designation is impressive
enough in its own right. Even more
impressive is an Honours CIP or
FCIP—eight of ten FCIP or CIP courses
passed with honours. In our previous
edition (Winter 2010–2011), we
announced the Honours graduates who
received their diplomas at convocation
ceremonies last fall. The following
Honours graduates elected by the Board
of Governors in October received their
diplomas at convocation ceremonies
this winter:

Fellow Chartered Insurance Professionals

Amy Chapman
The Co-operators (Ontario)

Chaussie Lawson
Portage La Prairie Mutual Ins. (Ontario)

Christy Mattausch
The Economical Ins. Grp. (Ontario)

Lisa Purves
Belair Direct (Ontario)

Andy Samaroo
Hub International Ontario Ltd. (Ontario)

Ajay Shukla
Crawford & Company (Canada) Inc. (Ontario)

Joel Stoklosa
FM Global (Ontario)

Margaret Williams-Clayton
Aviva Canada Inc. (Ontario)

Chartered Insurance Professionals

Sabrina Bhura
Hallmark Insurance Brokers Ltd. (Ontario) 

Craig Bran
The Co-operators (Ontario)

Kenneth Cheung
CAA Insurance (Ontario)

Kristen Marie Gill
The Economical Insurance Group (Ontario)

Matthew Adam Lupinsky
RBC General Insurance Company (Ontario)

Tara Morissette
Zurich Canada (Ontario)

Michaela Maria Nedelcu
La Compagnie d'assurance Jevco (Quebec)

Lavanya Parthasarathi
Swiss Reinsurance Company of Canada
(Ontario)

Shelley Persaud, Metrolinx (Ontario)

Kimberley Anne Slugg
Smartcentres Mgmt. Inc. (Ontario)

Priya Vansh
Travelers Guarantee Company of Canada
(Ontario)

Laura Wilde
The Dominion (Ontario)

Congratulations to these outstanding
graduates!Food for Thought

But time growing old teaches all things.
—Aeschylus
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